


Relevance is
Everything
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Why should anyone

care?




Serious challenges of inequality and
poverty

Low skill and low wage economy

Some of the lowest levels of cultural
investment per capita

Low opportunity and low social mobility
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Audience: The work should demonstrate a strong understanding of the district's internal
and external audiences, considering their needs, interests, and diverse backgrounds;
actively seeking to engage, inspire and connect with them.

Representation: The work should demonstrate representation, including the diversity of
the creative team, ideas explored, stories being told, and the audiences it seeks to engage.

Relevance: The work should be relevant to the district, communities, contemporary

issues, and balance local and international outlooks to ensure relevance to the broader
world.

Impact: Work should have the potential to demonstrate lasting impact on audiences, the
creative sector and Bradford’s reputation in the world beyond 2025.
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Wibsey Park, Bowling Park,
Cliffe Castle Park and Lister Park
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ARCADE, The Herd, Woodland Tribe,
Play Bradford and The Linking Network




New Focus: — |
Bradford Young Curators | =7, =
— TS ~ 5T Sing, Dance, Leap

-~

5:;'% "
(SN

Young people WNSSTCConT o

Education, skills and training
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Don’t miss a moment

Sign up to the Bradford 2025
newsletter and be the first to hear.

~bradford2025.co.uk
—~#Bradford2025




